MEXYHAPOLIHbIN LLEHTP HAYYHOI 0 COTPYIHWYECTBA
«HAYKA WU NMPOCBELLLEHWUEN

HAyI{A 1 MPOCBELLEHME

AKTVAﬂbeIE BOMPOCh
COBPEMEHHOW HAYKH
N 0bPASOBAHWA

CEOPHUK CTATEN XXI MEXOYHAPOQHOW HAYYHO-NPAKTUYECKON KOHDEPEHLINK,
COCTOABLLEWCA 27 UH0NA 2022 1. BT. MEH3A

MEH3A
MUHC «HAYKA W NPOCBELLIEHWEN
2022



VIIK 001.1
BEK 60

A43

OTBETCTBEHHBIN peaKTOP:
I'ynsieB I'epman FOpbeBu4, KaHAUIAT YKOHOMHUYECKUX HAYK

A43
AKTYAJIBHBIE BOITPOCHI COBPEMEHHOWM HAYKH M OBPA3OBAHMHS:
coopHuk crareit XXI MexnyHaponHoil HaydHO-TIpakTHUYecko koHpepenuuu. B 3 4. Y. 3. —
[Tenza: MITHC «Hayxka u IIpocsemenue». — 2022. — 216 c.

ISBN 978-5-00173-433-8 4. 3
ISBN 978-5-00173-430-7

Hacrosmmit  cOopHuk cocraBien mo wmarepuanam XXI MexayHapoaHOW HaydHO-
npakriueckoii koHdeperimn «AKTYAJIBHBIE BOIIPOCHI COBPEMEHHOW HAYKHU B
OBPA30OBAHMUS», coctosBuieiics 27 utons 2022 1. B 1. [len3a. B cOopHuKe HaydyHBIX TPYIOB
paccMaTpuBalOTCs COBPEMEHHbIE MPOOIeMbl HAYKU U MPAKTUKU MPUMEHEHUS pe3y/IbTaTOB HayYHBIX
HCCIIEOBAHMM.

COopHUK mpeAHa3HayeH JJii HaydHbIX paOOTHHUKOB, IMpernojaBareliei, aclupaHTOB,
MarucTpaHTOB, CTYJICHTOB C IEJIbIO HCIIOJIb30BaHUs B HAy4YHOI paboTe 1 yueOHOM e TeNbHOCTH.

OTBETCTBEHHOCTh 32 AyTEHTUYHOCTh M TOYHOCTh LIUTAT, UMEH, HA3BAHUI U UHBIX CBEJICHUN, a
TaKkKe 3a COOMIONEHHE 3aKOHOJATENbCTBA 00 HMHTEIUIEKTYaJbHOM COOCTBEHHOCTH HECYT aBTOPBI
MyOJIMKYeMBbIX MaTepHaoB.

[TonHble TEKCTHI cTared B OTKPBITOM JOCTyNE pasMmenieHbl B HaydHoW 3ieKTpoHHOMN
oubmmoreke Elibrary.ru B cootBerctBum ¢ JloroBopom Nel1096-04/2016K ot 26.04.2016 1.

YK 001.1
bBK 60

© MIIHC «Hayka u IIpocsemenue» (UII I'ynses I'.10O.), 2022
© KosnektuB aBTopoB, 2022

ISBN 978-5-00173-433-8 4. 3
ISBN 978-5-00173-430-7



OTBeTCTBEHHBIN PEeIAKTOP:
I'ynsieB I'epman FOppeBuY — KaHIUIAT 5 KOHOMHUYECKUX HAYK

Cocmase pe()akuuouuoil KoJuilecuu u Op2aHu3auyUuOHH020 Komumema:

Arapkosa JIo00Bbs BacuibeBHa —
JOKTOP SKOHOMHYECKHX HayK, pogeccop
Ananvenko Urops BuktopoBny —
KaHaugaT TEXHUYCCKHUX HAYK, JOUCHT
AnTunoB Ajexcanap I'ennaaseBuy —
JOKTOp (puronornyeckux Hayk, mpodeccop
Ba6anosa Oausa BaagumupoBHa —
JIOKTOP YKOHOMHUYECKUX HAYK, TOIECHT
baramaes baram Mananosu4 —

JIOKTOP BETEPUHAPHBIX HAyK, Mpod)eccop
BaxkenoBa Oubra IlpokonneBHa —
JIOKTOP OMOJIOTHYECKUX HayK, podeccop
Bosipckuii Jleonna AjieKCaHAPOBUY —
JOKTOP (hM3UKO-MAaTEeMaTHIECKUX HAYK
By3uu Apremuii HukoJsiaeBuy —

JIOKTOP PKOHOMHYECKHX HayK, Ipodeccop
BypoB Anexcanap IayapaoBud —
JIOKTOp NEAArornyecKrux HayK, JOLEHT
BacuabeB Cepreii UBanoBUY —
KaHJMJIAT TEXHHYECKUX HayK, Ipodeccop
BaacoBa Anna BaagumupoBHa —
JIOKTOP UCTOPUYECKUX HAYK, TOLICHT
I'ermanckas Enena BajenTunoBHa —
JOKTOp TIEarorH9ecKuX HayK, mpodeccop
I'punaii JIroamuiaa AJieKCaHAPOBHA —
KaHAUJAT NEeAarornyeckux HayK, TOLEHT
JaBiaermun Pamut AXMeTOBHY —
JOKTOp MEIUIIMHCKUX HayK, mpodeccop
HNBanoBa Upuna BuktopoBHa —
KaHAUAAT MCUXOIOIMYECKUX HAayK
Hriann Anekceil Bragumuposny —
KaHAUJAT IOPUANYECKUX HAYK, TOLIEHT
HNabun Cepreii FOpbeBny —

KaHAUAAT YKOHOMUYECKUX HAYK, JOLEHT
Hckanpaposa I'ynibnapa Pudgosna —
JOKTOp (PMIIONOTHUYECKUX HAYK, TOLEHT
Kasnansin Cycanna lllanBoBHa —
KaHAUJAT NCUXOJIOIMYECKUX HayK, JOLUEHT
Kauanosa Jlronmuaa IlaBioBua —
JIOKTOp TI€IarOrH9ecKuX Hayk, mpodeccop
Koxanuea UYnnapa bakaeBna —
KaHAUIAT MCUXOJIOrMYECKUX HayK

KoaecnnkoB I'ennanunii HukojiaeBu4 —
JOKTOP TEXHUYECKUX HayK, mpodeccop
KopueB BsiuecsiaB BsaiueciaBoBuy —
JIoKTOp (hunocodckux Hayk, nmpodeccop
KpemueBa Tarbsina JleonugoBHa —
JIOKTOp MEAarornieckux Hayk, mpodeccop
KpbuioBa Mapus HukonaeBHa —
KaHIuAaT QUIIOIOTHYECKUX HAaYK, Ipodeccop
Kynn Enena BragumupoBHa —

JIOKTOP IOPUANYECKUX HayK, nmpodeccop
Kypaens Muxaua Baagumuposuy —
JIOKTOP TEXHUYECKUX HayK, mpodeccop
Mankou Butanmnii AHaTOIbEBUY —
JIOKTOpP MCKYCCTBOBEAUECKUX HAYK
MaJjioba Upuna BukTopoBHa —
KaHJIUAAT IKOHOMHYECKUX HAYK, TOIIEHT
Mecensiminna Jlronmuiaa AjekcaHApoOBHA —
JIOKTOp TI€Aaroruaeckux HayK, mpodeccop
HexpacoB CtanuciaB HukosaeBuy —
JokTop hunocodckux Hayk, mpodeccop
Henomusiumii Ouier Baagumuposuy —
KaHAUAT TEXHUYECKUX HAYK, TOLIEHT
Opoben Baagumup AjlekcaHAPOBUY —
JIOKTOp BETEpPUHAPHBIX HAYK, Mpodeccop
ITonoBa Upuna BuranbeBHa —

JIOKTOP 9KOHOMHUYECKHUX HAYK, TOLEHT
IIsipkoB BsiuecnaB EBrenbeBuy —
KAHAWJIAT NeIarornyecKux HayK, JOLEHT
PykapumnukoB Buktop CtenanoBuy —
JIOKTOp MEAUIIMHCKHUX HayK, ipodeccop
CemenoBa Jluaus dxyapaoBHa —
JIOKTOpP IICUXOJIOTHYECKUX HAYK, JOLEHT
Yayr Baragumup BacuiabeBuu —

JIOKTOp MEIUIIMHCKUX HayK, podeccop
®uonosa Jwamuia PumoBHa —

JIOKTOpP TEXHUYECKHUX HayK, Ipodeccop
Yucror Brnagumup Baagumuposuy —
KaHAUJIAT ICUXOJIOTMYECKUX HAYK, JOLUEHT
IBen Upuna MuxaiijioBHA —

JIOKTOP TI€Aaroriaeckux HayK, mpodeccop
IOpoBa Kcennss Uropesna —

KaHAUJIAT UCTOPUUECKUX HAYK

WWW.NAUKAIP.RU



n AKTYAJIbHbIE BOMPOCbI COBPEMEHHOM HAYKM 1 OEPA30BAHMA

APMUN CLLA TPOBOLUT YCMELWHBIE UCTBITAHWA TUNEP3BYKOBOIO OPYXWA C PANNYHBIX
MNATOOPM PAKETOHOCUTETNEW

NBAHOB POMAH BAJTEPBEBUY ... 209

THE USE OF “SOFT POWER” AND DIGITAL DIPLOMACY AS MODERN TECHNOLOGIES IN IRAN’S
FOREIGN POLICY

KHODJIMURATOVA DILSHODA ...ttt 212

XXI MEXYHAPO[IHAA HAYYHO-NPAKTUYECKAA KOH®EPEHLIMA | MLIHC «HAYKA W NPOCBELLLEHWEN



n AKTYAJIbHbIE BOMPOCbI COBPEMEHHOM HAYKM 1 OEPA30BAHMA

YK 320

THE USE OF “SOFT POWER™ AND DIGITAL
DIPLOMACY AS MODERN TECHNOLOGIES IN
IRAN'S FOREIGN POLICY

KHODJIMURATOVA DILSHODA

Base doctoral student
Tashkent State University of Oriental Studies

AHHoTaums: CoBpeMEHHbIN MMP UCMOMb3yeT B MOMMTUYECKMX NpoLeccax LUMPOKMIA Habop YCTOSBLUMXCS
NOMMTUYECKMX TEXHOMOTMIA. B AaHHOI cTaTbe paccMaTpMBaOTCS «Msirkasi cunay 1 LMdgpoBast aunnomaTis B
BHELHeN nonuTuke VpaHa Kak nonnTUYeckue TEXHOMOrMM, UCNONb3yeMble PyKOBOACTBOM TerepaHa. Takum
06pa3om, hopMUpys NOMOKMTENBHBIN UMUK MpaHa B pervoHe n MUpoBOM COOOLLECTBE, OH AEMOHCTPUPYET
YCUANS MO PaCLUMPEHMIO CPEpPbI CBOETO BIUSHMS.

KntoueBble cnoBa: «Msdrkas cunay», uudposas gunnomatus, Mcnamckas Pecnybrnuka WpaH, BHeLHSS
nonuTyKa, TEXHOMOrMK.

MCNONb30BAHUE «MAFKOW CUNbI» U LlVIdDPOQOVI AUNJIOMATUN KAK COBPEMEHHbIE
TEXHOJIOrM BO BHELLHEKX NONUTUKE UPAHA

XomxumypaToBa [iunwopga

Abstract: Modern world uses a wide set of established political technologies in political processes. This article
discusses “soft power” and digital diplomacy in Iran’s foreign policy as political technologies used by Tehran’s
leadership. Thus, by forming a positive image of Iran in the region and the world community, it demonstrates
efforts to expand its sphere of influence.

Keywords: “Soft power”, digital diplomacy, Islamic Republic of Iran, foreign policy, technology.

The dynamics of international relations, including the participation of new transnational actors in
international relations, the search for alternative forms of communication and new forms of transnational
politics, have a great impact on diplomacy as an instrument of foreign policy. Diplomacy and diplomatic
institutions face new challenges, and at the same time they must adapt to new conditions in order to remain
relevant. In this case, the concept of “soft power” was created as a political technology to change the existing
situation in accordance with their interests. The practical side of this technology attracts not only scientists, but
also politicians. Currently, the main areas of “soft power” technology are:

—  “soft power” as a force of attraction;

—  “soft power” as a sociocultural influence;

—  “soft power” as a psychological and ideological influence.

These qualities can be found individually or together and in various combinations. Combining “soft
power” with passive attractiveness requires analyzing existing conditions and developing the necessary
measures to achieve the desired attractiveness. These measures can be long-term or short-term.
Attractiveness is often related to the objective conditions of life in the country. To improve socio-economic
indicators, political reforms, and the development of science and culture, long-term policy follow-up is required.
Also, no country achieves prestige overnight, but it is achieved through the consistent implementation of its
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foreign policy. One side of this activity consists of real social and economic indicators, and the other side
consists of broadly communicating the successes achieved to the world public and thereby shaping the
country's attractiveness to foreign audiences. Therefore, in this case, all methods and techniques used in the
formation of the image and branding are useful. The importance of this concept is that it does not ignore the
material basis of “soft power”, which often plays an important role in relation to communication and image
technologies.

The second approach focuses on the humanitarian potential of “soft power”, which allows us to solve
the urgent problems facing a particular state, region, or all of humanity. For example, “soft power” is an
important phenomenon of “social life”, and it is understood as the ability to achieve the desired results through
the development of education and culture, the use of social technologies to change the meaning of human life,
civilization, not violence, but the spiritual maturity of man.

In this approach, “soft power” is often determined by a combination of social technologies (cultural,
educational, political, ideological), a consensus of political actors and social groups. Through such a
consensus, international and domestic political problems can be solved. The shared values underlying soft
power help address global warming, poverty, hunger, epidemics, and more.

The method of psychological and ideological influence of “soft power” attracts particular attention. The
understanding of “soft power” as a method of psychological and ideological influence ranges from subtle
methods of changing the imagination to very crude methods, all the way down to propaganda. According to
political technologists, “soft power” should not be associated with propaganda, based not on moral standards,
but on pragmatic considerations. It has been argued that soft power relies on trust, and when governments
use methods of manipulation and propaganda, trust is lost, so it is important to avoid the suspicion of
manipulating the state. Today, propaganda is quickly noticed and negatively perceived by the public.

Through “soft power”, it is possible to influence the minds of other societies in two steps:

1) external influences, represented by behavior, clothing, and nutrition;

2) aprofound effect on consciousness and stereotypes, transforming them.

The peculiarity of external influence is that it is easily assimilated, but it does not form a new mentality
and culture, does not change the behavior of individuals and does not affect the direction of foreign policy. So
you can listen to Persian music, wear Iranian clothing, and still be true to your own nation and culture. Under the
influence of “soft power” changes the worldview, consciousness and thinking. Targeting such influence on a
particular country leads to the gradual formation of a “fifth column” in society. Although it is not easy to achieve
profound influence, modern mechanisms aimed at the implementation of “soft power” are focused on this.

Western countries assess “soft power” as a new strategy for implementing foreign policy and widely use
its resources in the formation of civil society institutions, nongovernmental organizations, political elites, the
use of information technology, as well as in the replacement of political power. Therefore, some Iranian
scholars assess it as a threat to the country and call for the mobilization of local resources against the “soft
power” technologies of foreign countries. At the same time, they propose to use this technology in the
realization of Iran's strategic goals.

In such circumstances, digital diplomacy is an effective way to promote political interests as a new
method of diplomacy. Digital diplomacy is becoming a new mechanism of diplomacy that involves the
extensive use of cyberspace to achieve or support diplomatic goals. When studied through the lens of “soft
power”, digital diplomacy refers to the ability to set the agenda in world politics by persuading and engaging
others with its beliefs, values and ideas. In this context, information technology is considered a major factor
that has had a major impact on diplomats and diplomatic work in general in the 21st century.

For its part, Iran is actively developing digital diplomacy mechanisms. Specifically, it creates various
websites, opens government-affiliated social media accounts such as Twitter and Facebook, and monitors the
activities of local and foreign bloggers. Iran’s digital diplomacy is a way of promoting its political position by
widely disseminating information in foreign languages on social media.

Iran’s digital diplomacy aims to adapt to the development and innovation of new information
technologies. The emergence of digital diplomacy and the popularization of social media are changing the
operation of the international information field and prompting policy professionals to develop new priorities and
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liberalize the diplomatic process. Although traditional methods of diplomacy still dominate, in the last decade
digital diplomacy has become an innovative way of achieving goals.

In recent years, it can be seen that the importance of social networks around the world is increasing.
Iran today is well aware of the importance of using digital diplomacy. Iranian leaders actively use social
networks. Twitter and Facebook are used by political fanatics not only to communicate with like-minded people
and supporters, but also as a platform for public statements. The results of Iran’s digital diplomacy can be
seen in the activities of Iran’s Supreme Leader Ali Khamenei, President Ebrahim Raisi, Minister of Foreign
Affairs Hossein Amir-Abdollahian, which has many subscribers in social networks. Former Iranian President
Rouhani is often criticized for his statements on social networks.

Iran’s political leaders now also use social media for promotional purposes, seeking followers on Twitter.
Mostly, social media can be used for strategic purposes, in particular to support the policies pursued by the
Iranian leader, but also for the main tasks of the Ministry of Foreign Affairs, such as negotiating, gathering
information and providing consular assistance to citizens abroad.

After years of conflict, a telephone conversation between U.S. President Barack Obama and Iranian
President Hassan Rouhani in 2013 was the first public step toward improving Iranian-American relations.

Between 2013 and 2015, Iran and the U.S. used Twitter to promote the positive aspects of these
countries and each country's compliance with the Joint Plan of Action for Cooperation. Tweets between
officials such as former Iranian Foreign Minister Mohammad Javad Zarif and U.S. Secretary of State John
Kerry were a small but key indicator of trust between the two countries and helped seal the deal.

In conclusion, we can say that Iran has mastered the potential of social media and has effectively
integrated it into its traditional public diplomacy focused on cultural diplomacy. In recent years, Iran has
demonstrated a high level of utilization of the unique capabilities of social media. Due to the active efforts of
Iran's diplomatic missions to introduce individual digital diplomacy to the foreign public since 2019, it has
gained the attention of foreign audiences (China, India, Syria, Lebanon, Irag, Oman), which demonstrates the
success of the Iranian Foreign Ministry’s digital diplomacy.

The Iranian Foreign Ministry is actively promoting the idea of using soft power technologies in
implementing Tehran’s strategic goals. Western countries are evaluating “soft power” as a new strategy for
implementing foreign policy and are widely using its resources. Some Iranian scholars see this as a threat to
the country and call for the mobilization of local resources against foreign “soft power” technologies.
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